DEFENCE MEDICAL WELFARE SERVICE
Job Description: 
Marketing and Communications Lead
	Job title
	Marketing and Communications Lead

	Directorate
	Business Development

	Hours
	Full time, 35 hours per week

	Salary
	£34,000 - £38,000 depending on experience

	Contract
	Permanent

	Reports to
	Director of Development

	Responsible for
	N/A

	Base
	Home-based, with regular travel across the UK and occasional overnight stays. Headquarters base: Andover.



Role Purpose
The Marketing and Communications Lead will strengthen DMWS’s reputation, visibility and income-generating potential by leading strategic communications, brand, digital marketing and stakeholder engagement across the organisation.
The postholder will ensure DMWS presents a clear, evidence-led and compelling account of its impact to beneficiaries, commissioners, NHS partners, military charities, funders, corporate supporters and the wider public.
Working closely with senior leaders and operational teams, the role will translate organisational priorities, service outcomes and beneficiary insight into professional communications that support growth, influence and engagement.
This role will support business development, fundraising, tenders, grant applications, stakeholder engagement and service launches through focused communications that increase awareness, build confidence and demonstrate value.
Key Accountabilities
Strategy, Brand and Reputation
· Develop and deliver a national marketing and communications strategy aligned to DMWS strategic goals, with clear priorities, plans and performance measures.
· Protect and strengthen the DMWS brand across all channels, ensuring messaging, visual identity and communication standards are consistent, professional and accessible.
· Advise senior leaders on communication opportunities, reputational risks and stakeholder engagement approaches that support organisational influence and growth.
· Identify opportunities to raise DMWS’s profile across healthcare, public service, military, charitable and funding sectors.

Digital Marketing, Content and Campaigns
· Lead DMWS’s website, social media, digital channels and campaign activity to increase reach, engagement, awareness and support.
· Produce high-quality content including articles, case studies, impact reports, stakeholder briefings, newsletters, fundraising materials, presentations and promotional resources.
· Translate complex operational data, service outcomes and beneficiary feedback into compelling communications that demonstrate impact and value.
· Use analytics and audience insight to monitor performance, improve activity and inform future communications priorities.
Media, Stakeholder Engagement and Growth Support
· Develop communications that strengthen engagement with beneficiaries, Armed Forces stakeholders, NHS and public-sector partners, trusts and foundations, strategic partners and corporate supporters.
· Support events, conferences, parliamentary engagements, stakeholder forums and service launches, representing DMWS professionally where required.
· Draft media statements, press releases, win announcements and briefing materials while monitoring coverage and supporting crisis communications when needed.
· Work with the Director of Development and wider team to create materials that support fundraising, tenders, grant applications, partner engagement and commissioner confidence.
Internal Communications, Evaluation and Governance
· Lead internal communications that support staff engagement, organisational culture, leadership messaging and shared understanding of DMWS priorities.
· Produce regular reports on communication reach, engagement and impact, using insight to improve activity and demonstrate value.
· Ensure communications comply with DMWS policies, GDPR, confidentiality, safeguarding, accessibility, equality, diversity and inclusion requirements.
Person Specification
Essential
Experience
· Substantial experience developing and delivering marketing and communications strategies, plans and campaigns.
· Experience managing websites, digital communications, social media platforms and content across multiple channels.
· Experience producing professional communications for senior stakeholders, partners, funders, commissioners or public audiences.
· Experience using communication performance data, audience insight or impact evidence to improve activity and report results.
· Experience managing projects, deadlines and competing priorities with strong attention to detail.
· Experience working diplomatically with senior colleagues and external partners on complex or sensitive programmes.
Knowledge
· Strong understanding of modern marketing, strategic communications, brand management and digital engagement practice.
· Knowledge of GDPR, accessibility standards, inclusive communications and relevant communications best practice.
· Awareness of issues affecting health, wellbeing, military, frontline and charitable-sector communities.
Skills
· Excellent writing, editing, proofreading and storytelling skills, with the ability to communicate complex information clearly and concisely.
· Strong interpersonal, presentation and stakeholder-management skills.
· Strong planning, organisation and project-management skills.
· Confident user of Microsoft Office and relevant communication, design or digital content tools.

Desirable
Experience
· Experience working within the charity, healthcare, Armed Forces, NHS, public-sector or frontline-service environment.
· Experience supporting fundraising, business development, tender activity, annual reports, impact reports or stakeholder publications.
Qualifications
· Degree or professional qualification in Marketing, Communications, Public Relations, Journalism or related discipline.
· Membership of the Chartered Institute of Public Relations (CIPR), Chartered Institute of Marketing (CIM) or equivalent.

DMWS Values
All staff are expected to demonstrate and promote the organisation's values:
	Commitment
	We are passionately committed in heart and mind to the people we support, delivering our service whenever and wherever they happen to be.

	Integrity
	We act with integrity, consistency and honesty in all that we do.

	People
	We support each other. We trust, encourage and develop our staff because it is our people who make us what we are.

	Working together
	We work collaboratively together and with others to provide the best possible service to the people we support.



